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- . Meta Ads, Google Ads, .

. Search, LinkedlIn, X, . . DMs, Cold Calls, WhatsApp, Integrations, Influencers,
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. Instagram, TikTok, YouTube, . Telegram, Discord, White-label
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Landing Calendly Typeforms / Chatbot Calls & Lead Free Tools Webinars
Pages Tally Messages Magnets

— Webflow, Framer, Tally, Typeform, Drift, Manychat, Demio, OpenPhone, Aircall, Dialpad, SMS, WhatsApp, Telegram
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logic, Sales & Marketing touchpoints

— Frontend / Backend logic Tools: Loom, Intercom, Chameleon, Appcues, Zapier, HubSpot, Airtable, Fathom, GPT

Website
. . . . Product
Video Demo Testimonials Case Studies . Resources Free Tools
Marketing
Meeting .
Free Trial
Booked
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3. R > REVENUE — DEAL CLOSED / PAYMENT

( Trial — Paid j (Expansion Offea ( CRM j (Pricing Logicj ( Manct:(a)lszeal j

— Stripe, Paddle, HubSpot, Salesforce, Monday CRM, Fathom, Pocus, ChartMogul, Google Pay , Apple Pay
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— Customer.io, Intercom, Mailchimp, Klaviyo, Segment, Amplitude
— Community: LinkedIn, Discord, Slack, WhatsApp, Telegram, Circle

5. R = REFERRAL — REFER & EARN

In-product Review Affiliate / Referral AI Referral Founder _
Invite Campaigns Program Outreach Content Vs
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— G2, Capterra, ReferralCandy, PartnerStack, Zapier, LinkedIn
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